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The origin of brand
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Value of brand inheritance
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Value of brand inheritance
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Enterprise scale
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Brand positioning
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Brand positioning
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Brand positioning
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Brand positioning
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Brand positioning
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Brand positioning
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Brand positioning
AIDIYRERFERT

IS RIE, T

. Y

+ DIYLARFAANITH) : @& N

Bl — TN ARIS., D), g D )
’ »
e

SBITEF] : PR SR KRHIREEA. SN Q{@,

IKEEE(D - DIVRAYE B/KE b,




O 3 SliSERA ORI arhE e

Creating exciting brand experiences
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Creating exciting brand experiences
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Creating exciting brand experiences
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Creating exciting brand experiences
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Technical breakthrough
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Electronic Commerce
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Social commerce

3,
K'Y

FTACHE R | 2ismdtsmETs | S Eangts
B, BXE. A, 0. WEEINSH NIRRT ES
SRSt | LSRR S hiT iR,

TR SEFE XS

tegrr STt , BEER. SRR ETa.

R A | SR RRIERTES , AR,
Bt Tamdss , FRS=EE | RS
TR PR,

X




05 1132

Social commerce
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Communication
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Industry interaction
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Social responsibility
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